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75% of the economic value created
by the Internet arnises from traditional
companies that are using web-based
applications
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1.5m

1.5m additional jobs would
be created in the EU Intemet
Economy, if the entire EU mirrors
the performance of US or
Sweden
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2-3X

SMEs grow two-three
times faster when they
embrace digital means
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Only 149% of SMEs use the internet as a sales channel

419% of EU companies still haven’t adopted the second wave of

advanced digital technologies (mobile, social media, cloud computing
and big data)
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Europe and its companies cannot afford to miss the
opportunities offered by a fast growing digital economy.
| For this to happen, we need a strong Digital Single

- Market to overcome the fragmentation of the internal

| market and divergent national regimes. It is time to
unlock the growth that this economy could generate.
This is a clear priority for the European Commission.

Elzbieta Bienkowska

Commissioner Internal Market, Industry, Entrepreneurship and
SMEs - DG GROWTH
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Digital Single Market Package
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Political
Guidelines: — ) An Investment
A New Start Digital Single Market Package Plan for Europe
for Europe

A New Start for Europe:
My Agenda for Jobs,
Growth, Fairness and
Democratic Change
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Initiatives on Digital Entrepreneurship and Member States Policies (I)

The Digital Entrepreneurship Monitor monitors the key
technological and market trends, emerging business
opportunities, new business paradigms and their impact on the

European economy.

Digital
Entrepreneurship

Monitor
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Initiatives on Digital Entrepreneurship and Member States Policies (11)

Watify online

How many people are connecting with Watify on digital channels? Update: 81202014
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15600 Fans 6984 Views 2185 Followers
Average reach of 59 videas and 52 Average reach of
34 000 people subscrptions 2,000 people.

189 Followers 1941 monthly
Average reach of unique visitors
1.100 people on the website

46 mentions/day

What content did people interact with on social media?

11 Likes, 1 shares 949 cicks, 12 8 Retweets, 10 refated mentions, o
menons; reaching. 40. 268 people n ity E Youfl) 10 veus, 5 eactons

Watify Events

Il Target reached or exceeded Bulgaria
I More than 30% of target completed

Between 15% and 30% of target completed Cyprus
I Less than 15% of target completed Denmark
Finland
France
Germany
Hungary
reland
taly
Uthuania
Poland
Romania
Slovakia
Spain
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75 Watify events took place from May-Nov 2014 ‘

Euromentors
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stimulating digital entrepreneurship

Online selling tool

10 Things to know when a 10
selling online in the EU Fiches
37@
Pages
Where can | find finance and support?
What should | do when setting up a web shop?
How do | make sure to comply with personal data
rotection?
What if | would like to set up promotional
activities?
How to make a legally compliant and bullet proof
contract?
What should | do to offer online payment services

16k

Words

How can | be compliant with tax declaration rufes?
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Aim: To reinforce the dialogue among business, science and politics with the

aim of shaping a common EU vision, and ambitious strategy to boost digital
transformation in Europe.
Composition: 34 members

Chair: John Higgins, Director General, Digital Europe

Industry representatives: digital entrepreneurs, traditional industries, technology providers
and business associations;

Private organisations, NGOs, universities, research organisations, policy analysts, venture
capital firms, etc.

International Organisations + Public authorities
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GOVERNANCE

The Member State Board on Digital Entrepreneurship

The Member States Board assists the European Commission in shaping a
common EU vision, and strategy on digital entrepreneurship.

It is composed of policy makers, leading the digital transformation strategies
in their countries, with the view to:

v promote the implementation of the digital entrepreneurship strategy at EU,
national, and local level.

v ensure coherence and coordination among European, national, and
regional policies and actions, under a common framework, to maximise
EU-wide impact
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Further info:
http://ec.europa.eu/growth/sectors/digital-economy/index en.htm

Thank you

Michel.catinat@ec.europa.eu
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